RED ARMY

| USED TO BE



[IDEA OF "RED ARMY™

EFFECTING e Active forms of tourism are

very popular now days. At

OF THE ADVENTURE the same time, visiting of
«RED ARMY» historical or nice nature
Active form of places is common part of

any traveling even in having
passive rest.

tourism as a military

adventure with
imitation of service S W @ eeile (@ e

in Soviet army the history, to know how it
used to be in the army which
does not exist anymore, but
which was respectful among
friends as well as among
enemies.

And to take part in unique adventure




"RED ARMY” EMBODIMENT

EMBODIMENT OF * It is offered that the “Red

Army” adventure will look

THE IDEA like “Young fighter course”,
«RED ARMY>» but as a show for tourists.

. e Together with the military

One week with exercises, the tourists will

uniform wearing, see the mode of life in the

. . . . casern, will know specialties

training of fighting of the uniform and weapon,

and driving of will try army food.

military machines

* Also, the visiting of the First
Nuclear lIcebreaker “Lenin”
will take place and the Nice
Nature is always around.

Visiting “Lenin”



RESEARCH

TIURISM IN RUSSIA |

Active or passive

Indexes of Research




COMPETITORS

There is no
competitor with
show

we’d like to arrange

OUR COMPETITORS

HEROLEAGUE
www.heroleague.ru

The oneday entertainment.

The entertainment is not
arranged as international,
without Internet-site in other
language except Russian.

Nevertheless, the Heroleague
is one of the most popular
entertainments in Russia.

Mainly, the clients of the show
are large corporations like
Sberbank, LUKoil and so on,
who use the show for team
building.

The sense of the show is to
overcome the team obstacle
course.

http://tourincity.ru/aktivn
yy otdyh/voennye tury/
odin_den v _krasnoy arm
i



http://www.heroleague.ru/
http://tourincity.ru/aktivnyy_otdyh/voennye_tury/odin_den_v_krasnoy_armii

UNIT

ECONOMY

No  |INDEX description INDEX (EURO)
1|The price for the one voucher 2300
2 |Peoplein the group 30
3|Quantity of groups 1
4{Proceeds 69000
5| Agent's fee (10%) 6900
b|Expenses 29436,62
7{Taxes 7521,83
8|Expenses including taxes and fees 43858,45
9|Profit 2514155

10| Profit % 36,44
11|Course RUB/EUR 1

No  (INDEX description INDEX (EURO)
1{The price for the one voucher 2300
2|People in the group |
3|Quantity of groups 4
4 Proceeds 276000
5|Agent's fee (10%) 27600
b|Expenses 117746,48
1| Taxes 16836,33
8|Expenses including taxes and fees 16218331
9| Profit 113816,69
10|Profit % 4124




CAPITALIZATION

It’s assumed that the
group of participant
should be of 30

people.

The minimum loading
of the adventure is one
group, maximum
loading — four groups

CAPITALIZATION




THE TEAM

The team of the
project is the group
of people who used

to have mutual
experience in the
Soviet Army and

Navy.

E TEAM



THE PURPOSES
THE PURPOSES OF OF INVESTMENTS

INVESTMENTS

The sum of the
investment asked is

500 000 EURO




CONTACTS

It’s assumed that
the JSC “Gerion”

should be the
operator of the
adventure

CONTACTS

radostev@uc-chamber.com

WWW.RED-ARMY.NET
INFO@RED-ARMY.NET



mailto:radostev@uc-chamber.com
http://www.red-army.net/
mailto:INFO@RED-ARMY.NET

